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Abstract

Transport and communication even easier by the day with the arrival of a new dimension of
globalization that we see in these days of economic dynamics become more dynamic, new players are
participating in the new economy. In particular, the absence of the internet's borders beyond the dreams
of global virtual company provides access to its huge size. The private sector in developed and
developing countries, the rapid transformation of the economy as predicted by futurist foot satellite
without difficulty if they can not want to stay back with bureaucratic unwieldiness of the public sector
there are many obstacles in the way of this transformation. In our essay, especially by day, social,
political and economic dimensions, the impact of the growing social platforms, their positions in the
context of electronic commerce, tax-size rules applied, the problems are explained, after resolving these
issues recommendations will be presented.
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E-Ticaret Agisindan Sosyal Platformlarin Vergisel Boyutu

Oz

Ulasim ve iletisimin giin gectikce daha da kolay hale gelmesi ile kiresellesmenin yeni bir boyutunu
gordugumuz su glnlerde ekonomik dinamikler daha dinamik hale gelmekte ekonomiye yeni yeni
oyuncular katilmaktadir. Ozellikle internetin sinirinin olmamasi kiiresel capta sanal sirketlerin hayallerin
otesinde devasa boyutlara ulasmasini saglamaktadir. Gelismis ve gelismekte olan Ulkelerde 6zel sektor,
ekonomideki bu hizli dénlisiime fltlristlerce tahmin edildigi sekilde zorlanmadan ayak uydursalar da
geri kalmak isteyemeyen blrokratik hantalliga sahip kamu sektérinin bu déndsim yolunda birgok
engeli bulunmaktadir. Tebligimizde 6zellikle gin gectikce gerek sosyal, gerek siyasal, gerek ekonomik
boyutlari ile etkileri giderek artan sosyal platformlarin elektronik ticaret baglaminda konumlarini, vergisel
boyutta uygulanan kurallari, yasanan sorunlari anlatilarak, sonrasinda bu sorunlara ¢ézim o&nerileri
sunulacaktir.
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