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Abstract

University students are net consumers. Majority of these students are consumers that have not earned
income. Besides university students spend majority of their income for essential goods. In this respect
these consumers differ from other consumer groups. Therefore, examining purchasing behaviour of this
consumer group in detail is significant.One of the leading essential goods is food products. Food
products can be purchased from different stores. These stores can be expressed as grocery store,
green grocer, super market, shopping mall and street market. Stores in this classification have different
characteristics, such as sale price, sale place, product quality and communication with consumers. In
this study, food store preferences of university students and the determiners of these preferences ar
examined. University students are believed to be homogeneous about purchasing behaviour, but there
can be same differences between this community. This study aims to explain these differences.
According to this aim a survey study conducted with approximately 9000 university students in 37
universities nationwide in Turkey. data obtained from the survey will be analyzed with Multinomial Logit
method. Results of this study are thought to be useful for firms produce goods or services for university
students and for other decision makers when developing policies about this community.
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Universite Ogrencilerinin Satin Alma Davraniglari: Gida Satin Alm Yeri
Tercihi

Oz

Universite égrencileri toplumda net tiiketici olarak bulunmaktadirlar. Universite égrencilerinin bilyiik
bolimu calisma karsiligi gelir elde etmeyen tiketici grubundadir. Bununla birlikte Gniversite 6grencileri
gelirlerinin biiyik kismini temel ihtiyag maddelerine harcamaktadirlar. Universite égrencilerinin bu
farkhhklari gosteren yapisi satin alma tercihlerinin incelenmesini anlamli kilmaktadir. Temel ihtiyag
maddelerinin en 6nemlilerinden biri ise gida Urlnleridir. Gida Urunleri ise birbirinden oldukga farkh
yerlerden temin edilebilmektedir. Bunlar bakkal, manav, stpermarket, aligveris merkezleri ve semt
pazarlari olarak siniflandirilabilir. Bu siniflandirmada yer alan satin alim yerleri birbirlerinden satis fiyati,
satis mekani, Urlin kalitesi ve tlketici ile iligkiler gibi Ozellikleri agisindan farklilasabilmektedir. Bu
calismada Universite 6grencilerinin gida Urdnleri satin alim yeri tercihi ve bu tercihin belirleyicileri
incelenmistir. BOylece homojen oldugu disundlen bu tlketici grubunun farkh satin alma davraniglan
gOstermesinin nedenleri incelenebilecektir. Bu amaca uygun olarak yapilan anket ¢alismasinda Turkiye
genelinde 37 Universiteden yaklasik 9000 Universite 6grencisi ile anket calismasi yapilmistir. Elde edilen
veriler olusturulan model cergcevesinde Multinomial Logit yontemi ile analiz edilmesi planlanmaktadir.
Sonuglarin Universite 6grencilerine hitap eden firmalara ve toplumdaki diger karar birimlerine
geligtirecekleri politikalarda yarar saglayacagi dusinilmektedir.



